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Chinese Names of Shops in Thailand : Popularity in Naming and

Reflections on the role of the Chinese community
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Abstract

This paper is a study of Chinese Names Shops in Naming and Reflections on the role of the Chinese
commumity. The findings show: The most popular pattern of naming is name + business indicator + organization type
indicators 3 syllable name and using original Chinese words are commonly used. Using of compound word (a
[modifier + main constituent) is the most popular of naming. Chinese shop names is a reflection of the Chinese
community © Chinese commerce in Thai economys  Preservation of traditional Chinese culture . The use of Chinese
Iatguage and The identity of the Chinese in thailand.
Keywords :  Popularity in Chinese Names Shops, Chinese culture , The use of-Chinese language in Thai, Chinese
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