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Abstract

In 2016 Thailand was the most visited foreign country for Chinese tourists. The large and
rapid influx of Chinese tourists has created substantial pressure on the local industry and
communities. This study emphasizes the China-Thailand relation with regard to tourism to
provide policy recommendation for managing the new market in order to achieve mutual benefits.

The objectives of this study are to: 1) review the evolution of financial flows in the
Chinese tourism e-commerce system, 2) follow the financial supply chain of online payment
system used by Chinese tourists to see how the physical, financial and information flow are
connected, 3) investigate the distribution of value of benefits from the online to offline (020)
tourism arrangement, 4) monitor direct foreign investment from China following the drastic
increase in the inflow of Chinese tourists, 5) investigate the impact of market shift from European
to Chinese customers on the revenue distribution of the tourism supply chain and 6) study the
perception local residents of behavior of Chinese tourists of in major tourist cities.

The conclusions of the study are as follows:

As China advances towards a cashless society, tourism business ecosystems have
evolved to serve tourists online in a complete cycle from pre-trip planning to post trip feedback.
These rely on the effectiveness of the third party payment system via smart mobile phones.
These platforms which are not accessible to Thai firms have provided a greater competitive
advantage to Chinese business.

Based on this competitive advantage, Chinese investors have followed the tourists to
provide “network of services” to the Chinese tourists in Thailand both during and after trips and
have benefited from regulatory gaps which allow them to evade the local laws, taxation and the
local banking system.

Our study also found that Chinese FIT and mass tourists have different structure of
expenditure. FITs tend to have a more beneficial income distribution effect as they spend more
on food, souvenirs, travels and entertainments but mass tourists spend more on shopping. The
change in the market structure from a larger European market to currently a larger Chinese
market tourists has made negative impact on food and beverage, and transport sector and
positive impact on vehicle rent and souvenir sectors.

XXi



Imamimﬁme:ﬁmﬂﬁﬁgﬂmﬁm 2IAAAWNYIBINDITIIIN

) o o s a
(UV] 2: Naﬂixﬂ‘uiﬂ’mﬂﬂﬂlEl’]il@l’;“llad@mﬂuﬂﬂa\‘lmm’ﬂuiuﬂ‘i:mﬂvlﬂﬂ)

Our study of perception — attitude — support of local residents for tourism development
indicated that although the local residents perceived the behavior of Chinese tourists as
unsuitable, in both Chiang Mai and Phuket. The net economic benefits of tourism have made
their behavior acceptable.

In addition, the study provides policy, marketing recommendation and adaptation that

local entrepreneurs need to adopt to stay competitive in the market.
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