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Abstract
175458

The research on precious stone market for demand stimulation in China aims to study
the behaviors of Chinese consumers of precbus stones like ruby and sapphire. It analyzes
opportunities and obstacles of Thai colored stone business in the Chinese market, and suggests
effective strategies for Thai colored stone entrepreneurs to encourage Chinese consumers’
awareness and demand on ruby and sapphire, especially ones from Thailand. This is a way to
diversify markets and reduce risk from dependence on some existing markets which continue to
suffer from slow economic growth, as well as increase Thailand’s gem and jewellery export
value. The content of this report can be divided into five sections: (1) general information
about China with the emphasis on its economic development; (2) an overview on China’s gem
and jewellery industry both in the aspect of production and marketing; (3) information on
China’s gem and jewellery trade, which includes its import-export figures and trade policy;
(4) an analysis on the market environment of Thai colored stones in China ; and (5)

marketing strategies for Thai colored stone business in the Chinese market.



