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Chinese Music Innovation of Bang Luang Community for Cultural Tourism
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it was suitable in aspect of beauty, modemness, representation of Ruam Mit Bang Luang troupe,
commercial attraction, can afford them any places as media types, has own unique, universal
communication taking various forms and the last easy to remember it well. X=41 8, S.D. =0.36).

4. There were three forms of cultural tourism based on the Chinese music. 1) The
performance at the local traditions had united and strengthened the community. 2) The
performance at the community events, for example at the restaurant, created the cultural exchange
between guests and visitors. 3) The performance for knowledge distribution, at the music house or
stage shows, made the community famous and encouraged the pride in the community leading to

culture inheritance to the next generation.



