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Abstract

This research were to study the exported process (taxation and
import formality), duration, distance, obstacles, and transportation cost for
delivering rice from Thailand via R3A route to Chengdu and Chongging
provinces in western China various provinces in China. It had aso study
the Chinese consumer behavior and the channel of distribution and
management for Thai rice in these two biggest cities in western China area
simutaneously.

The research by interviewing the parties those involved among the

Tha rice exported distributing supply chain, and by an experiment to
export Tha Hom-mali rice that the brand has been approved by Chinese
certified body. The Thai rice had been transported through R3A route to
Chengdu with the 40-feet container truck. The results found that, due to
the short transit time and the competitiveness of the transportation cost in
the near future to the destination in Chengdu and Chongging when
comparing with the original route, which has been made R3A route to a
potential for exporting Thai rice. Although today the logistics cost is still
higher than the original route which exported to Chengdu by the sea freight
entering China via Guangdong, after that switching to rail road to
Chengdu. However, in the next five years, when the rail line will be
extended from Kunming city to Mohan customs (Laos-China border
county and a part of R3A route), it will improve the cost of
competitiveness for R3A. However 1) the difference of the custom tax
between inside quota (1%) and outside quota (65%), and the difficulty to
apply the quota of the local importers (Yunnan or Sichuan Province) from
central government, due to the lack of import rice experience of their
companies, and 2) the goods and brand which entering through Mohan
customs must be permitted by the Yunnan quality supervision inspection
and quarantine body (Y unnan AQSIQ), even the brand had been approved
from the other AQSIQ before. These were the mgjor problem of exporting
Thai rice to Chinavia R3A route

Therefore, the strategic recommendation had shown in research
paper, consisting of 1) Thai government should contact to the Yunnan
Economics development and Reform Commission, who has the power to
push the quota for Yunnan local importers from the Chinese Central
Economics development and Reform Commission, who are the rice



imported quota holder and an allocation unit, and 2) working with the
Y unnan importer to apply the brand permission from Y unnan AQSIQ

In the marketing and channel distribution studies of Thai rice in
Chengdu and Chongqing, the result found that 1) the modern trade
channels are the mgjor retail distributed channels for the packaged Thai
Hom-mali rice which include: the convenience store in the small
community or street, the stand alone hypermarket and the supermarket in
the shopping mall. The range of a retail price is between 12-25 Y uan per
Kilogram regarding to size of the packaging, brand and selling place. 2)
The ingtitutional channel, most of Thai rice are distributed in the rice or
food wholesale market and the main customers are the Thai/Guangdong
food restaurants, the rice market in the rural areas and the state own
enterprises. Another distribution channel that growing rapidly is the E-
commerce channel. Currently, there are many Chinese distributors using
this channel to distributed Thai rice to the buyer. The advantage of this
channel is that the Thai exporter or the farmer can distributed their own
product from Thailand directly to the end customers in China without
relying on the traditional supply chain. The R3A route is conducive to the
development of a distribution in such a manner as to increase. At that time
Chiang Rai and Phayao will become both a production and distribution
center for Tha rice to the customer. However, the need to develop the
third parties logistics for the E-commerce, to support distributed in such
manner simultaneously as well.

In the conclusion, from this current market situation, it has be found
Thai rice sold in each of the main distribution channels, its reflecting the
well-known of Tha rice from many groups of the customer. A huge
demand for Thai rice in China market, as well as the potential of the R3A
route. These are a great opportunity for expanding the new product of the
Thai quality rice which are plentiful in the northern Thailand to Chinese
market. However, one concern from Thai rice customers is the counterfeit
Tha rice. This is what the Thai rice distributors in China, Tha rice
importer, exporter and also Tha government should be cooperated in
maintaining the quality and building a confidence to buyers.
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	นครเฉิงตู
	นครเฉิงตู (Chengdu) เป็นหลวงหรือเมืองเอกของ มณฑลเสฉวน ตั้งอยู่บนที่ราบสูงในบริเวณลุ่มแม่น้ำหมิน (มีแม่น้ำสำคัญหลายสาย เช่น แม่น้ำยาลอง (Yalong Jiang) แม่น้ำต้าตู้ (Dadu He) แม่น้ำหมินเจียง (Min Jiang) แม่น้ำหลิ่ง (Ling Jiang) และแม่น้ำแยงซีเกียง (Chan...
	ในปี พ.ศ. 2554 นครเฉิงตูมีพื้นที่ทั้งหมด 12,121 ตารางกิโลเมตร เป็นพื้นที่ในเขตเมือง 2,129 ตารางกิโลเมตร มีประชากรทั้งหมด 14.18 ล้านคน โดยที่มีจำนวนประชากรที่ยู่ในเขตเมืองตามสำมะโนครัว 7.42 ล้านคน (ตัวเลขปี พ.ศ. 2553) หรือร้อยละ 52.4 ซึ่งจัดอยู่ในอันด...
	สำหรับอัตราส่วนของจำนวนประชากรเพศชายนั้น มีร้อยละ 50.82 ของประชากรทั้งหมด โดยมีประชากรทั้งหมดแบ่งตามช่วงอายุ ดังนี้
	1) ช่วงอายุ 0-14 ปี จำนวน 1,536,850 คน คิดเป็นร้อยละ 10.94
	2) ช่วงอายุ 15-64 ปี จำนวน 11,146,427คน คิดเป็นร้อยละ 79.35
	3) ช่วงอายุ 65 ปีขึ้นไป จำนวน 1,364,348 คน คิดเป็นร้อยละ 9.71
	ในด้านระดับการศึกษาของจำนวนประชากรทั้งหมด 14.18 ล้านคนนั้น จบอุดมศึกษาหรือระดับมหาวิทยาลัย ร้อยละ 16.7 จบระดับมัธยมศึกษาตอนปลายหรือและอาชีวศึกษา ร้อยละ 16.8 และมีการศึกษาระดับมัธยมศึกษาตอนต้น และการศึกษาระดับประถมศึกษา ร้อยละ 35.2 และ 24.3 ตามลำดับ
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