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ABSTRACT

The objective of this independent study was to study about the distribution channel for

Ceramic Tile in Beijing, People Republic of China of Thai Ceramic Industry Co.,Ltd.

In this study, the primary data was collected from interview with General Manager and
Marketing Manager of Thai Ceramic Industry Co.Ltd. in China. The secondary data was
gathered from research, report document including statistic data, magazines and so on. Both

data was analyzed by using marketing theory. The resuits can be concluded as follows :

The study of distribution channel theory, including selecting distributors’ type,
distributors’ amount, distributors responsibility and distribution channel management approach,
concerns with the target group of consumer which can classified as high level group and low
level group or construction project. The study is also concerned with the external
environmental factors, such as economic, social and political, and the internal environmental
factors consisted of marketing policy, compeu'tor’s logistic. system, consumer s decision making
process, purchasing power, size of parchasing, transportatioﬁ and warehousing system. From
the study and concerning factors, the researcher suggested two ways of distribution channel in

China ;



1. Intensive Distribution, focusing on high level consumers.
2. Selective Distribution, focusing on low level consmmers or. construction

project.

Besides two ways, the researcher also suggested the method to manage the
distribution channei, that is, to build brand awareness, manufacter high quality of products,
consider the incentive by giving financial benefits to distributors and sale representatives in

termn of special discount on prices and training.



