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ABSTRACT

The purchase of souvenirs in Bangkok by Free Independent Travelers (FIT)
from China and related consumer attitudes were studied. A qualitative approach was
used. Data was collected by in-depth interviews with ten samples. All were FIT from
China in Bangkok. Two Thai entrepreneurs doing business with Chinese FIT were also
interviewed. Content analysis, summarized by analytic induction, was used.

Results were that Chinese FIT preferred products the existence and origin
of which they were informed about, priced inexpensively and of better quality
compared to products available at home. Price and quality were the most important
factors impacting buying decisions, followed by trust in the quality of Thai products.
These findings suggest that marketing communication and vendors who are influential
among Chinese FIT may influence buying decisions in future. Retailers of souvenirs for

Chinese FIT may benefit from this information.
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